1. TVC (TV Commercial)

TITLE OF THEVC (in the language of origin)

In English (if different to the language of origin):

CATEGORY
Category of the TVC:

CLIP LANGUAGE
Original language of the TVC:

Subtitles:

N.B. Screened clip must have English or German subtitles.

CLIP RUNNING TIME
Seconds: (max. 180 sec)

DATES OF RELEASE

2. TECHNICAL FEATURES

ORIGINAL FORMAT



CREDITS
(Specify exact function if different)



Description of the conceptual idea and imple -
mentation

SYNOPSIS

Please write a short text of (max. 800 characters +
spaces) for promotion in the programme booklet
and on the festival website.




GENERAL INFORMATION

1. GENERAL INFORMATION

Telling an idea in a few seconds and conveying a

message that motivates customers to buy a product

LV D AQH DUW

The Advertising Film Competition is part of the ‘Mak -

ing of Indian Cinema...” section. In addition to the

main programme of the Indian Film Festival Stuttgart

ZLWK IHDWXUH AOPV VKRUW AOPV DQG GRFXPHQWDULHV WKH
German audience will get an insight into the work

RI WKH ,QGLDQ DGYHUWLVLQJ AOP LQGXVWU\ ZKDW DSSHDOV
to Indian consumers, what messages they perceivT2 1 Tf <002C09v2_0 1 0 0 dveimportant foraudieacceptanc -0. moti66 >:



